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Empowering 
Connecticut 
to Make Smart 
Energy Choices

Eversource, CNG, SCG and UI, the Energy Efficiency 
Board, Connecticut Green Bank, and the State have 
united on a shared mission - to provide Connecticut 
residents and businesses the resources they need to 
save money and use clean energy.

The Energize Connecticut initiative empowers our 
communities to make smart energy choices, now and in 
the future.



Marketing Goals 
and Objectives
Through our joint marketing efforts, 
we aim to:
• Bring awareness to the Energize 

CT programs 
• Educate our customers and 

stakeholders on the benefits of 
participating 

• Lead customers to participate and 
continue to engage



Data-Driven 
Decisions on tactics/channels, 
creative and message are based on 
data.
Campaigns are optimized on a 
regular basis and media dollars are 
shifted to high performing channels 
while maintaining sight of goals:
• Awareness
• Conversions
• Leads



Program marketing 

Reaching key
audiences



Direct outreachTargeted paid 
media

Community 
outreach

Channels used



Direct mail to 
customers in 
arrears
• Low-income customers in 

arrears and enrolled in an 
arrearage forgiveness 
program

• Low-income customers in 
arrears

• Non-low-income customers in 
arrears



Eversource Small Business Outreach

• Outsourced vendor supplied with a microbusiness-
focused script

• Calls made on behalf of 3 select vendors per town 
for follow-up assessments

• Program piloted in key Environmental Justice 
Communities (EJCs)

• New London (709 contacts, 15 leads)
• Waterbury (2358 contacts, 49 leads)
• East Hartford (984 contacts, 16 leads)
• Upcoming towns include New Britain, 

Bristol, Willimantic, among other EJCs

• Pre-call letters and post-call postcards sent to full 
contact list for multiple touches



If projects are 
occurring in 

municipalities with 
EJ census block 

groups, they must 
create plans for 

reaching customers 
within these areas 
in their community

Round 2 selected 
participants are all  
DECD Distressed 
Municipalities and 

municipalities 
containing DEEP 

Environmental 
Justice census 
block groups

Participating 
municipalities must 

partner with a 
community-based 

organization or 
nonprofit 

organization 

Community Partnership Initiative



Roundtable 
discussions with 

landlords were held 
in November and 
December 2022 
and in June 2023

Partnerships are 
key for engaging 
our multifamily 

sector customers

Round 2 Community 
Partnership Initiative 
projects are slated for 

Distressed 
Municipalities and 

municipalities 
containing EJ census 

block groups

Multifamily Initiative



EnergizeCT.com,
Social Media, Paid Search, PR

Joint Marketing 
Initiatives



Energize Connecticut Paid Search

Campaign launched on May 2 and has been active for ~ six months.
Goal: Generate awareness of the Energize CT brand, programs, and offerings by directing web 
traffic to on-site conversions.



Energize Connecticut Paid Search

Customized Geo Targeting allows each utility to focus on their own geos and provides 
optimization flexibility.

Conversion Tracking Metrics include contact form submissions, rebate form downloads, off-
site clicks to utility websites, and phone call/email clicks.



Energize Connecticut Social Media

Channels: Facebook, Instagram, LinkedIn, Twitter (X), and Tik Tok

Highlights: Video content created for Tik Tok is proving effective in increasing post reach on both Instagram and 
Facebook Reels. Followers on Facebook, LinkedIn, and Twitter (X) are more engaged, with average engagement 
rates on the rise across all three platforms compared to 2022.

Top Performing Posts:



Energize Connecticut PR

YTD 2023 Overview: 67 pieces of coverage, 245,000 estimated views, 15.6M 

audience, 237 engagements 



Case Studies



Case Studies



EnergizeCT.com

Completed:
• SEO analysis
• Job Board
• GA4

On the horizon:
• "Find a Professional" additional 

filtering options
• Gated contractor portal
• Document library
• Enhanced SEO



Energy in Action 
mobile exhibit metrics

Goal
Complete 
YTD

Scheduled 
2023 Total 2023 EJ Goal EJ YTD

EJ 
ScheduledEJ Total

Eversource 28 28 7 35 17 13 1 14

UI 12 14 1 15 7 3 0 3

Total 40 42 8 50 24 16 1 17

Eversource 28 29 1 30 17 17 0 17

UI 12 20 1 21 7 13 1 14

Total 40 49 2 51 24 30 1 31
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Questions



Internal Use

Thank you



Supplemental 
slides



Paid Media Flowchart_As Of July



Eversource C&I Outreach

Digital outreach: Facebook, LinkedIn, Google Display Network



Eversource Small Business Outreach

Digital Outreach via Facebook, LinkedIn, Google Display Network
Weatherization Focus



Home Energy Solutions – Income Eligible Direct Mail + LIDR
2023 HES-IE marketing efforts have consisted primarily direct mail efforts to customer enrolled 
in payment plans and forgiveness programs for UI, SCG, SCG./UI and CNG. Those mailers 
have included an English/Spanish letter, pre-populated application form and as of 11/3/23 the 
addition of the LIDR information. To date over 23,000 customers have been contacted. 
Campaign dates 7/5/23-12/15/23.

HES-IE direct mail letter

New LIDR promotional insert



2023 monthly email efforts to residential customers via the online marketplace engage over 170,00 
customers based on engagement and purchase history.

UISmartSolutions.com Residential online marketplace

Marketplace exclusive offer page

Marketplace emails
Energize CT social post



New in 2023, monthly email efforts to small business customers via the online marketplace are generating 
awareness with a broad base of products and Small Business Energy Advantage program engagement to 
over 16,000 small business customers.

UISmartSolutions.com Small Business online marketplace

Marketplace main page

Marketplace email

BusinessEnergyCT.com marketplace promo



Expanded Small Business marketing across CNG, SCG and UI service territories focusing on print, radio, digital advertising, paid social, and 
search across key media markets in both English and Spanish. Campaign dates 8/5/23-12/15/23. A portion focuses on under severed markets. 

2023 Small Business mass media campaign 

Print advertising

Digital advertising

Paid social

Social retargeting LinkedIn



Focused Large Commercial and Industrial marketing across CNG, SCG and UI service territories focusing on print, radio, digital advertising, 
paid social, and search across key media markets. Campaign dates 8/5/23-12/15/23. 

2023 Large C&I mass media campaign 

Print advertising

Digital advertising

Paid social

Social retargeting LinkedIn



Additional Small Business marketing across CNG, SCG and UI service territories leverage a variety of 
opportunities within paid and owned media. Campaign dates 7/5/23-12/15/23. Main Street focuses on under 
severed markets.

2023 Small Business additional initiatives

Bill insert

Paid social

New Haven Main Street email

New Haven 
Main Street postcard


